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Performance Measure:                       

What is your performance 

measure?                            

What is your goal?                        

(The goal should be 

measurable.)

What is your measurement 

instrument or process?  

(indicate length of cycle)

Current Results:    

What are your current 

results?

Analysis of Results:          

What did you learn 

from your results?

Action Taken or Improvement Made:   What 

did you improve or what is your next step?      

Provide a graph or table of resulting trends (3-5 data points preferred)

Business students will complete 
the Community College Survey 
of Student Engagement 
(CCSSE) in the MCC Essentials 
(FYE 100) course. 

Goal: Students from each 
business degree program 
would rate a 2.5 or higher on 
the “Academic Advising” 
section of the CCSSE.

The CCSSE is on a 3-point Likert 
Scale, ranging from 1.0 (Not 
Satisfied) to 3.0 (Very Satisfied). 
This assessment is administered 
every three years by the College’s 
Institutional Research staff. 

The Department of 
Business Studies identified 
patterns in the data 
collected between 2011 – 
2017. 

The goal was achieved for 
each degree program. 

Previous findings from 
2011 – 2017 indicated that 
continuous improvement 
can be achieved to 
improve Academic 
Advising ratings among 
business students.

Since the CCSSE is administered to students every 
three years, we do not have data for 2018 and 2019. 
The CCSSE assessment is scheduled to be 
distributed, in 2020, to incoming students who has 
registered for FYE100 (MCC Essentials).                                           
To collect data on a yearly basis,  the Department of 
Business Studies will work with the College’s 
Institutional Research staff to create a departmental 
survey that would measure "Student Satisfaction".  
The survey will be integrated in the predetermined 
entry-level, mid-level, and capstone courses for each 
program.  As we move forward, the Department of 
Business Studies can continue to apply the College’s 
Strategic Plan, presented in Standard 2, to increase 
the effectiveness of advising for student success.   

Business students will complete 
the Community College Survey 
of Student Engagement 
(CCSSE) in the FYE100 
course. 

Goal: Students from each 
business degree program 
would rate a 2.5 or higher on 
the “Career Counseling” section 
of the CCSSE.

The course evaluations is on a 4 -
point Likert scale, ranging from 1.0 
(Strongly disagree) to 4.0 (Strongly 
agree). This assessment is 
administered every three years by 
Administration. 

The Department of 
Business Studies has 
identified patterns in the 
data collected between 
2011 – 2017.

The goal was not achieved 
for years 2011 and 2014; 
however, it was achieved 
for 2017 for the Business 
Studies, Management and 
Marketing programs. It 
was not achieved for the 
Accounting program. 

The findings indicated that 
continuous improvement 
can be achieved to 
improve Career 
Counseling ratings among 
business students.

Since the CCSSE is administered to students every 
three years, we do not have data for 2018 and 2019. 
The CCSSE assessment is scheduled to be 
distributed, in 2020, to incoming students who has 
registered for FYE100 (MCC Essentials).                                          
To collect data on a yearly basis,  the Department of 
Business Studies will work with the College’s 
Institutional Research staff to create a departmental 
survey that would measure "Career Counseling".  The 
survey will be integrated in the Organizational 
Communications (BUS210) course since it's required 
for every degree program. In Fall 2019, a  “Career 
Exploration” component was created for students to 
actively think about their personality and potential 
career choices.  The Career Development Portfolio 
was revised to increase the exploration of careers 
and encourage students to participate in workshops 
offered by the Career and Transfer Advisor on 
campus.                                               As we move 
forward, the Department of Business Studies can 
continue to apply the College’s Strategic Plan, 
presented in Standard 2, to increase the effectiveness 
of advising for student success.   

Students enrolled in live 
(ground) courses will complete 
a Course Evaluation at the end 
of the semester. 

Goal: Aggregate satisfaction 
survey scores for live (ground) 
courses will be at least 3.0 out 
of a 4.0 in Accounting, 
Business, and Marketing areas. 

Course evaluations is a 4 -point 
Likert scale, ranging from 1.0 
(Strongly disagree) to 4.0 (Strongly 
agree).

Course evaluation surveys were 
administered by the College’s 
Institutional Research staff every 
semester. The survey measured 
student satisfaction in key areas of 
academic delivery for all live 
(ground) class delivery. 

The goal was achieved for 
live courses in the 
Accounting, Business, 
Economics, and Marketing 
areas. 

Although the goal was 
achieved, it may be worth 
examining the data for 
online courses and 
compare them to the data 
collected for live (ground) 
courses.   

The Department of Business Studies
can continue to apply the College’s Strategic Plan 
presented in Standard 2. This method can also be 
applied to online course evaluations as well. 

- Periodic surveys should be made of graduates, transfer institutions, and/or employers of graduates to obtain data on the success of business programs in preparing students to compete successfully for entry-level positions.    

- If for any given performance measure your goal is being exceeded repeatedly, consider either increasing the goal or changing the performance measure so that action can be taken to improve the program.

- For all data reported, show sample size (n = 75).
Analysis of Results

TABLE 1:  Student and Stakeholder Focused Results (Standard 3)

- Student, stakeholder, and market focused results examine how well your business unit satisfies students and stakeholders key needs and expectations.

- Performance measures may include:  satisfaction and dissatisfaction of current and past students and key stakeholders, perceived value, loyalty, persistence, or other aspects of relationship building, end of course surveys, alumni 
Performance Measures may include:  satisfaction and dissatisfaction of current and past students and key stakeholders, perceived value, loyalty, persistence, or other aspects of relationship building, end of course surveys, 

alumni surveys, internship feedback, etc.

- Measurement instrument or processes may include end of course surveys, alumni surveys, Internship feedback, etc.
- Each academic unit must demonstrate linkages to business practitioners and organizations, which are current and significant, including an advisory board.

0

0.5

1

1.5

2

2.5

3

3.5

ACCT BUS STU MGMT MKTG

Ra
tin

gs

Program

CCSSE Results: Satisfaction for Academic Advisng

2011 (n=505) 2014 (n=607) 2017 (n=513)

0

0.5

1

1.5

2

2.5

3

ACCT BUS STU MGMT MKTG

Ra
tin

gs

Program

CCSSE Results: Satisfaction Rating for Career 
Counseling

2011 (n=505) 2014 (n=607) 2017 (n=513)

3.1

3.15

3.2

3.25

3.3

3.35

3.4

3.45

ACCT BUS STU MKTG

Ra
tin

gs

Program 

Cumulative Live Course Evaluations

Spring 2018 Fal l 2018 Spring 2019 Fal l 2019



������������������	�
����	�������������

*������	��	�*�)�����������	�#�� ����������	���0�������	
&���������


�	�����

��������	��
$�������� �8����

�����������	�������

����������������������������������������

�,� ������+�������	���	�	���������������(�����#$%�&������	��������������������������,

",� �������	���0������-����������0-���	��������������������	���	��������,

',� ������������������	�������������������,

*,� �����������,

.,� #�������	����������������������+�������	�?��������/��� �����	��������,�

���������������������(�	�����7������������%����������	��������>������	���	�� �����������������������������
������������������������������,��

���	���0������-����������������������	���	���������

�0-�����#���������#,��

�0-�����%�������$�������������#,�,�

�0-�����%����������	�����#,�,�

�0-�����)���������#,�,�

�0-�����)��/������#,�,�

�������

#$%�&M���	��	*M#$$���'M1���:>��

#$%�&M���	��	*M%@���*M:�����#�������

#$%�&M���	��	*M%@�"�5M���	��������M#$$�������

#$%�&M���	��	*M%@�"�5M���	��������M&�������������

#$%�&M���	��	*M%@�"�5M���	��������M&���������

#$%�&M���	��	*M%@�$-)M%@�"�4M7��������M1���&��D���

#$%�&M���	��	*M%@�$-)M%@�"�4M���	���������M&�������������

#$%�&M���	��	*M)N�C�".M���	��������M&�������������

#$%�&M���	��	*M)N�C�".M���	��������M&���������

������"M���	��	�*

0DQFKHVWHU�&RPPXQLW\�&ROOHJH�6HOI�6WXG\����������

3DJH���
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Faculty and Staff 
Focused Results

Performance Measure What is your measurement instrument or process? Current Results Analysis of Results Action Taken or 
Improvement made 

Insert Graphs or Tables of Resulting Trends          (3-5 data points 
preferred)

Measurable goal (Indicate length of cycle) What are your current results? What did you learn from the 
results?

What did you improve or  
what is your next step?

 

What is your goal?  

Longevity for full-time faculty. The Human Resources Department staff prepared a 
report indicating the number of years each full-time 
faculty member has been working at Manchester 
Community College. 

Average of 5.25 years service Department has stabilized with four 
full time faculty.

In 2017,  two additional full-
time faculty members were 
hired. Each member has  
years of industry,  training, 
and teaching experience.

Longevity for part-time 
(adjunct) faculty. 

The Human Resources Department staff prepared a 
report indicating the number of years each part-time 
(adjunct) faculty member has been working at 
Manchester Community College. 

Average of 6.6 years service Average includes recent retirement 
of two full-time faculty members.  
More than half  of the department's 
faculty has taught in higher 
education for five or more years (n= 
11; 61.11%).

Hired one additional adjunct 
faculty with years of industry 
and training/teaching 
experience as full-time 
faculty.  New adjunct have 
strong Business 
backgrounds.  (See tab 5.2)

Professional Development 
for full-time faculty. 

A two-item internal survey was distributed to full-time 
asking them to indicate the number of professional 
development workshops attended during 2018 - 2019. 

Good Professional Development The Academic Affairs Department 
has increased the number of 
professional development 
workshops. Faculty has also 
attended workshops hosted by the 
ACBSP. 

As a department, we will 
continue to emphasize the 
importance of attending 
professional development 
trainings, whether it's through 
Academic Affairs, the ACBSP, 
or internally.  We would also 
encourage our part-time 
faculty to participate in these 
trainings as well. 

Community Service for full-
time faculty. 

A two-item internal survey was distributed to full-time 
asking them to indicate the number community service 
work completed between during 2018 - 2019. 

Strong Faculty Involvement in 
the Community

Data is a count of activities. As a department, we will 
continue to emphasize the 
importance of performing 
community service for both 
full-time and part-time 
(adjunct) faculty. 

Number of advisees for full-
time faculty. 

The Academic Affairs Department staff prepared a 
report indicating the number of advisees each full-time 
faculty were advising between 2018 - 2019. 

Only one  Fulltime Faculty 
Adviser over 100 the rest under 
90.

Data is count of advisees in each 
major

Working to distribute the 
number of advisees for each 
full-time faculty member in a 
more equitable manner.

Standard 3a: Faculty and Staff Focus (Standard 5)

Complete the following table.  Provide three or four examples, reporting what you consider to be the most important data. It is not necessary to provide results for every process.

Faculty and staff-focused results examine how well the organization creates and maintains a positive, productive, learning-centered work environment for business faculty and staff.                                                                                                     
Key indicators may include:  professional development, scholarly activities, community service, administrative duties, business and industry interaction, number of advisees, number of committees, 
number of theses supervised, satisfaction or dissatisfaction of faculty and staff, positive, productive, and learning-centered environment, safety, absenteeism, turnover, or complaints.

Analysis of Results
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Faculty Member Name 
(alphabetically by Last Name)

Courses Taught (List the courses Taught during 
the reporting period, include number of credit 

hours)

LIST ALL EARNED DEGREES 
(State Degree as Documented 

on Transcript, must include 
Major Field)

DOCUMENT AT LEAST TWO OTHER PROFESSIONAL 
CERTIFICATION CRITERIA :            Two Years Work 

Experience     Teaching Excellence           Professional 
Certifications      Research and/or Publication  

Additional Coursework       
ACBSP QUALIFICATION        1. Masters                 2. 

Doctorate              3. Professional                 4. Exception 

Acct216M Software Systems Applications  (3cr S2018) M.B. A.; Master of Accounting; Chief Financial Office (5 years) (1) M.B. A.; Master of Accounting; 

Acct243M Federal Income Taxes-Individual (3cr S2018) Bachelor of Business Administration Controller (12 years) (3) Accounting. ACFE – Certified Fraud Examiner. 

Acct243M Federal Income Taxes-Individual (3cr Sum2018) Finance Manager (4 years)

Acct243M Federal Income Taxes-Individual (3cr F2018) Accounting. ACFE – Certified Fraud Examiner. 

Acct216M Software Systems Applications  (3cr S2019)

Acct243M Federal Income Taxes-Individual (3cr S2019)

Acct243M Federal Income Taxes-Individual (3cr Sum2019)

Acct243M Federal Income Taxes-Individual (3cr F2019)

Standard 5: Faculty and Staff Focus - TABLE 5.2

Complete Table 5.2 for new full-time and part-time faculty members since last self-study or QA report.  Do not include faculty members previously reported, in accordance with Criterion 5.2 in the Standards and Criteria.

Use a separate line in the table for each level of qualification.  For example, if Joe Smith is Masters qualified to teach management and professionally qualified to teach accounting then Joe Smith will be on two lines justifying each level of qualification

Kathleen  DeNicola

 

Table  5.2 - NEW AND FULL-TIME AND PART-TIME FACULTY QUALIFICATIONS
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Name of Major/Program: Accounting
Total Number of Credit Hours in Degree 64

List courses appropriate for each area in the chart below

Course Number Course Title Area of Study Credit Hours
BUS114 Management I 3
BUS212 Business Law I E 3
CIS110 Microsoft Computer Applications I B 3
ECON134 Macroeconomics D 3

Business Elective 3
PHIL240 Ethics E 3

Total Credit Hours 18
Percent of Total Hours 28%

Course Number Course Title Educational Goal Area Credit Hours
ENGL110 College Composition I 4
FYE100 MCC Essentials 1
MATH145 Quantitative Reasoning 4
MATH202 Probability and Statistics 4

Science Elective 3
Total Credit Hours 16
Percent of Total Hours 25%

Course Number Course Title Credit Hours
ACCT113 Accounting and Financial Reporting I 3
ACCT123 Accounting and Financial Reporting II 3
ACCT215 Cost Accounting II 3
ACCT213 Cost Accounting I 3
ACCT216 Software Systems Applications 3
ACCT220 Intermediate Accounting I 3
ACCT221 Intermediate Accounting II 3
ACCT222 Intermediate Accounting III 3
ACCT243 Federal Income Taxes - Individual 3
BUS220 Organizational Communications 3

Total Credit Hours 30
Percent of Total Hours 47%

TABLE 5:  Curriculum Summary (Standard 6)

Professional Component

General Education Component

Business Major Component



 

 
 
 
 

Name of Major/Program: Business Communications

Total Number of Credit Hours in Degree 66

List courses appropriate for each area in the chart below

Course Number Course Title Area of Study Credit Hours

ACCT113 Introduction to Accounting and Financial Reporting I A 3
BUS114 Management I 3
BUS216 Organizational Behavior I 3
CIS110 Microsoft Computer Applications I B 3
MKTG282 Marketing Research F 3
MKTG210 Advertising F 3
MKTG135 Global Consumer Behavior F 3

Business Elective 3
Total Credit Hours 24
Percent of Total Hours 36%

Course Number Course Title Educational Goal Area Credit Hours

ENGL110 College  Composition I 4
ENGL220 College Composition II 4
MATH132 Business Mathematics 3
FYE100 MCC Essentials 1
GDES110 Page Layout and Design 3
PHIL240 Ethics 3
PSYCH110 Introduction to Psychology 3

Science Elective 3
Total Credit Hours 24
Percent of Total Hours 36%

Course Number Course Title Credit Hours

BUS120 Introduction to Communications Media 3
BUS200 Team Building 3
BUS210 Organizational Communications 3
MKTG125 Principles of Marketing 3
ENGL113 Introduction to Public Speaking 3
ENGL203 or ENGL214 English Elective 3

Total Credit Hours 18
Percent of Total Hours 27%

TABLE 5:  Curriculum Summary (Standard 6)

Professional Component

General Education Component

Business Major Component



 
 

 
 
 
 

Name of Major/Program: Business Studies
Total Number of Credit Hours in Degree 63

List courses appropriate for each area in the chart below

Course Number Course Title Area of Study Credit Hours
ACCT123 Accounting and Financial Reporting II A 3

Business Elective 3
Business Elective 3
Business Elective 3

CIS110 Microsoft Computer Applications I B 3
ECON135 Microeconomics D 3
MATH145 Quantitative Reasoning C 4

Total Credit Hours 22
Percent of Total Hours 35%

Course Number Course Title Educational Goal Area Credit Hours
ENGL110 College Composition I 4
ENGL220 College Composition II 4
FYE100 MCC Essentials 1
MATH202 Probability and Statistics 4

Lab Science Elective 4
Foreign Language/Humanities/Fine Arts Elective 3

Total Credit Hours 20
Percent of Total Hours 32%

Course Number Course Title Credit Hours
ACCT113 Accounting and Financial Reporting I 3
BUS110 Introduction to Business 3
BUS114 Management 3
BUS210 Organizational Communications 3
BUS212 Business Law I 3
MKTG125 Principles of Marketing 3
ECON134 Macroeconomics 3

Total Credit Hours 21
Percent of Total Hours 33%

TABLE 5:  Curriculum Summary (Standard 6)

Professional Component

General Education Component

Business Major Component



 
 
 

Name of Major/Program: Management

Total Number of Credit Hours in Degree 61

List courses appropriate for each area in the chart below

Course Number Course Title Area of Study Credit Hours

ACCT123 Accounting and Financial Reporting II A 3
BUS212 Business Law I E 3

Business Elective 3
CIS110 Microsoft Computer Applications I B 3
ECON134 Macroeconomics D 3
ECON135 Microeconomics D 3
MKTG125 Principles of Marketing F 3

Total Credit Hours 21
Percent of Total Hours 34%

Course Number Course Title Educational Goal Area Credit Hours

ENGL110 College Composition I 4
MATH145 Quantitative Reasoning 4
MATH202 Probability and Statistics 4
FYE100 MCC Essentials 1

Science Elective 3
PHIL240 Ethics 3

Total Credit Hours 19
Percent of Total Hours 31%

Course Number Course Title Credit Hours

ACCT113 Accounting and Financial Reporting I 3
BUS110 Introduction to Business 3
BUS114 Management 3
BUS124 Small Business Management 3
BUS210 Organizational Communications 3
BUS221 Business Finance 3
BUS224 Human Resource Management 3

Total Credit Hours 21
Percent of Total Hours 34%

TABLE 5:  Curriculum Summary (Standard 6)

Professional Component

General Education Component

Business Major Component



 
 

 
 

Name of Major/Program: A.S. in Marketing

Total Number of Credit Hours in Degree 63

List courses appropriate for each area in the chart below

Course Number Course Title Area of Study Credit Hours

BUS110 Introduction to Business E 3
BUS212 Business Law I E 3

Business Elective 3
ACCT113 Accounting and Financial Reporting I A 3
ACCT123 Accounting and Financial Reporting II A 3
CIS110 Microsoft Computer Applications I B 3
ECON134 Macroeconomics D 3
MKTG205 International Marketing F 3

Total Credit Hours 24
Percent of Total Hours 38%

Course Number Course Title Educational Goal Area Credit Hours

ENGL110 College Composition I 4
MATH145 Quantitative Reasoning 4
MATH202 Probability and Statistics 4
FYE100 MCC Essentials 1

Science Elective 3
Total Credit Hours 16
Percent of Total Hours 25%

Course Number Course Title Credit Hours

MKTG125 Principles of Marketing 3
MKTG135 Global Consumer Behavior 3
MKTG210 Advertising 3
MKTG205 International Marketing 3
MKTG224 Sales and Sales Management 3
MKTG282 Marketing Research 3
BUS210 Organizational Communications 3

Total Credit Hours 21
Percent of Total Hours 33%

TABLE 5:  Curriculum Summary (Standard 6)

Professional Component

General Education Component

Business Major Component



 

Organizational 
Effectiveness Results

Performance Measure:                       
What is your performance 
measure?                            
What is your goal?                        
(The goal should be 
measurable.)

What is your measurement 
instrument or process?  
(indicate length of cycle)

Current Results:    
What are your current 
results?

Analysis of Results:          
What did you learn 
from your results?

Action Taken or 
Improvement Made:   
What did you improve or 
what is your next step?      Provide a graph or table of resulting trends (3-5 data points preferred)

80% of students will earn a "C" 
or higher in the Business 
Communications program's 
capstone course, MKTG282 
(Marketing Research). 

Final grades were submitted to the 
Student Information System (SIS) at 
the end of each semester. 

The goal was met for 
every semester. 

We learned that students 
in the capstone course had 
earned at least a "C" in 
the capstone course. 

Our next step would be to 
examine the entry-level 
course for the Business 
Communications program, 
BUS120 (Introduction to 
Communications Media). 

80% of students will earn a "C" 
or higher in the Business 
Studies program's capstone 
course, BUS210 
(Organizational 
Communications). 

Final grades were submitted to the 
Student Information System (SIS) at 
the end of each semester. 

The goal was met for 
every semester. 

We learned that students 
in the capstone course had 
earned at least a "C" in 
the capstone course. 

Our next step would be to 
examine the entry-level 
course for the Business 
Studies program, BUS110 
(Introduction to Business). 

80% of students will earn a "C" 
or higher in the Management 
program's capstone course, 
BUS224 (Human Resource 
Management). 

Final grades were submitted to the 
Student Information System (SIS) at 
the end of each semester. 

The goal was met for 
every semester. 

We learned that students 
in the capstone course had 
earned at least a "C" in 
the capstone course. 

Our next step would be to 
examine the entry-level 
course for the Management 
program, BUS114 
(Management). 

Increase retention rates by 5% 
by 2020.

The College's Institutional Research 
staff prepared a report indicating 
Fall to Spring retention rates for the 
Accounting, Business 
Communication, Business Studies, 
Management, and Marketing 
degree programs. The report 
included the Fall 2018 to Spring 
2019 and Fall 2019 to Spring 2020 
academic years. 

The goal was met for the 
Business Studies (+8%) 
and Marketing (+16%) 
degree programs. The 
goal was not met for 
Accounting (+4%), 
Business Communications 
(+1%), and Management 
(+0%). 

Although we did not meet 
the goal for every degree 
program, there was still 
an increase in retention 
rates for all of the 
accredited programs, 
except for Management. 

Our next step would be to 
create a departmental 
survey to examine the 
reason(s) for students to 
continue in our program 
from year to year (i.e., 
location of the College, 
tuition fees, class sizes, 
faculty, etc.). 

Most of our business students 
will transfer into a 4-year 
institution. 

The College's Institutional Research 
staff prepared a report indicating 
transfer rates for students who 
transferred to a four-year institution 
between 2018 - 2019. 

The goal was met. From 
Spring 2018 to Spring 
2020, a total of 135 
students graduated from 
our business programs. Of 
that amount, 86% (n=116) 
of our students 
transferred into a four-
year institution. This 
departmental goal aligns 
with the CCSNH 65 by 25 
Initiative states that 65% 
of NH adults (over the age 
of 25) will have some 
form of post-secondary 
education by 2025. 

We learned that most of 
our students are 
transferring to SNHU

Promote the other 
institutions that offer similar 
business programs and 
transfer opportunities as 
SNHU.

Analysis of Results

TABLE 7:  Business Unit Performance Results (Standard 6)
Complete the following table.  Provide three or four examples, reporting what you consider to be the most important data. It is not necessary to provide results for every process.

Organizational effectiveness results examine attainment of organizational goals.  Each business unit must have a systematic reporting mechanism for each business program that charts results such as 
enrollment patterns, student academic success, graduation rates, retention rates, job placement rates, transfer rates, industry certification/licensure attainment,  increased use of web-based technologies, 
use of facilities by community organizations, contributions to the community, or partnerships, retention rates by program, and what you report to governing boards and administrative units.- Please note that data reported in this table should be business unit data and not institution-wide data.

- If for any given performance measure your goal is being exceeded repeatedly, consider either increasing the goal or changing the performance measure so that action can be taken to improve the 
program.

- For all data reported, show sample size (n=75).

82%

83%

84%

85%

86%

87%

88%

89%

Spring 2018
(n=74)

Summer 2018
(n=14)

Fal l 2018 (n=32) Spring 2019
(n=67)

Summer 2019
(n=13)

Pe
rc

en
ta

ge

Semester

Capstone Course for the Business Studies 
Program: BUS210

0%

20%

40%

60%

80%

100%

120%

Spring 2018
(n=18)

Summer 2018
(n=8)

Fal l 2018 (n=5) Spring 2019
(n=14)

Summer 2019
(n=9)

Pe
rc

en
ta

ge

Semester

Capstone Course for the Business 
Communications Program: MKTG282

86%
88%
90%
92%
94%
96%
98%

100%
102%

Spring 2018 (n=35) Fal l 2018 (n=28) Spring 2019 (n=38) Summer 2019
(n=31)

Pe
rc

en
ta

ge

Semester

Capstone Course for the Management Program: 
BUS224

n=76

n=32
n=83

n=124
n=41

n=64

n=26 n=81
n=100

n=35

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

ACCT BUS COM BUS STU MGMT MKTG

Pe
rc

en
ta

ge

Program

Retention Rates: Fall to Spring 

Fal l 2018 to Spring 2019 Fal l 2019 to Spring 2020

91

9 6 6 3 2

18

0

10

20

30

40

50

60

70

80

90

100

SNHU UNH -
Manchester

Granite
State

College

Plymouth
State

University

UNH -
Durham

Suffolk
University
(Boston)

Other

N
um

be
r o

f T
ra

ns
fe

r S
tu

de
nt

s

Institution

Transfer Students: By Instution 


