TABLE 1: Student and Stakeholder Focused Results (Standard 3)
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- Performance measures may include: satisfaction and dissatisfaction of current and past students and key

- For all data reported, show

may include:

sample size (n = 75).

- If for any given performance measure your goal is being exceeded repeatedly, consider either i

of current and past

- Student, stakeholder, and market focused results examine how well your business unit satisfies students and stakeholders key needs and expectations.

value, loyalty, p

and key

e, or other aspects of relationship building, end of course surveys, alumni

pt i value, loyalty, persistence, or other aspects of relationship building, end of course surveys,
alumni surveys, internship feedback, etc.

- Measurement instrument or processes may include end of course surveys, alumni surveys, Internship feedback, etc.
- Each academic unit must demonstrate linkages to business practitioners and organizations, which are current and significant, including an advisory board.
- Periodic surveys should be made of graduates, transfer institutions, and/or employers of graduates to obtain data on the success of business programs in preparing students to compete successfully for entry-level positions.

the goal or

the !

measure so that action can be taken to improve the program.

[Performance Measure:
What is your performance
measure?

What is your goal?

(The goal should be
measurable.)

TwWhatis your

Current Results:

Analysis of Results:

instrument or process?
(indicate length of cycle)

What are your current
results?

What did you learn
from your results?

Analysis of Results

Action Taken or Inprovement Made: What
did you improve or what is your next step?

Provide a graph or table of resulting trends (3-5 data points preferred)
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This i
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Institutional Research staff.
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2011 - 2017 indicated that

Since the CCSSE is administered to students every
three years, we do not have data for 2018 and 2019.
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